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RESUME

Grace Lau 

Hello.

A self-motivated multi-media graphic designer experienced in branding and 
marketing. Strong visual intuition for colours and composition. A divergent thinker 
adept in conceptualizing unique ideas and implementing memorable visual 
identity. Able to provide innovative solutions to an array of creative endeavors 
ranging from illustration to UI design.

PROFESSIONAL EXPERIENCE

GRAPHIC DESIGNER
QF Capital   |   DEC 2022 - CURRENT

* Aided the design and production logistics of on-brand 
materials, enhancing brand consistency and recognition

* Implemented a brand transformation strategy, promoting 
digital presence and expanding global reach 

* Coordinated with building management in revising building 
directories, optimizing visitor experience

EDUCATION

PSYCHOLOGY (Bsc, 1st Hons)
University of Kent   |   SEP 2018 - JUN 2021

ART & DESIGN (Pre-U, Distinction)
The King's School  |   SEP 2016 - JUL 2018

GRAPHIC DESIGNER
V-CO Co-working Space   |   DEC 2022 - CURRENT

* Liaised between Marketing Team and Community
Officers in promoting up-coming events

* Maintained and overlooked company’s social media, 
ensuring consistent branding and engagement

TEACHER
Qurio Education  |   JUL 2022 - JUL 2023

* Innovated play-based activities for 2-12 year olds, fostering 
active participation and self-motivation

* Developed curriculum, materials, and successfully led 
expressive arts camps with over 120 participants

PROFICIENCY

ADOBE ILLUSTRATOR
ADOBE PHOTOSHOP
ADOBE INDESIGN
FIGMA
WIX
WORDPRESS
MICROSOFT OFFICE SUITE
MAC AND WINDOWS

+852 96074073 

GRACEHLU99@GMAIL.COM

GRACE-LAU.DESIGN 
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01

Branding

 
 
 

Corporate Rebrand: 

QF Capital   
QF Capital is an investment company that focuses on 

identifying and redeveloping under-valued properties from 
prospective locations in Hong Kong and the UK.  

With its recent target to expand global reach, the company 
initiated a rebranding to enhance international recognition. 

SKILLS Logo Design

Layout Design

Interface Design

PROGRAMME(S) Illustrator
Figma

WordPress
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Rebrand at a Glance
This rebrand project warranted a new logo, colour palette, and typography. 
The result was a cohesive identity that fortified the company's image, while still 
retaining the essence of its established persona.

LOGO

URW DIN 
Helvectica Neue

TYPE

PALETTE

Old

LOGO

TYPE

PALETTE

New

LIBRE CASLON 
Aileron

CORPORATE REBRAND – QF CAPITAL
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Logo
The logo's main transformation was achieved by balancing 
its Chinese and English parts: "Qi Feng" was abbreviated to 
"QF" and accompanied with "Capital" for a more intuitive 
comprehension. This corresponded to the omission of  
"資本" in Chinese, which served to shorten the name and 
simplify the logo's appearance.

MAIN LOGO – BLANK SPACES

HORIZONTAL LOGO

LOGO ICON

Regular Inverted

THE ROOFTOP SIGNAGE OF V-POINT, CAUSEWAY BAY

CORPORATE REBRAND – QF CAPITAL
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Typography and layout
The brand typography consists of Libre Caslon Text, a practical and bold 
display typeface, best for shorter-length texts, and Aileron, a modern 
aesthetic typeface based on the forms of the Helvetica typeface.  This font 
pairing in combination with concise language helps to exude an image of 
stability. Abundant blank space and clear section divisions is prevalent in the 
new layout style to further demonstrates professionalism.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 
1234567890!@#$%^&*()

HEADLINES – LIBRE CASLON TEXT

AaRegular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 
1234567890!@#$%^&*()

AaSemibold AaRegular AaLight

BODY – AILERON

WEBSITE

COMPANY DECK

CORPORATE REBRAND – QF CAPITAL
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Merchandise
Company merchandise will feature products with refined and 
minimalistic designs. This includes ceramic sets and leather goods. 
As an accent, gold is preferred over silver to for an air of opulence.

The company logo will be central to each piece 
of merchandise. It will golden and optimally 

sized to ensure readibility.

An embossed hot-stamp of the logo is 
paired with leather merch to create a 

striking contrast between metallic and 
organic textures.

In scenarios where the designated space 
for the logo is limited, the letter "Q" would 

substitute for the full company name.

Logo placement
Due to the asymmetry and the bilingual nature of the new logo, it is 
necessary to adapt its formation based on the material of the product. 
The Chinese part(s) of the logo may be excluded for overly small areas.

CIGAR TRAY

POKER SET

CORPORATE REBRAND – QF CAPITAL

1514

01 BRANDING



RENDERED IMAGE OF HORIZON BAY (LEFT) AND HORIZON SEA (RIGHT)

 
 

Twin Branding: 
Horizon Sea/ 
Horizon Bay
Formerly the Wong’s Building and the Wing Hing Lee Building 
respectively, Horizon Sea and Horizon Bay are redeveloped 
commercial twin towers erected side by side in Kwun Tong.  
 
The buildings share compatible facade and architectural 
designs, posed to operate in synergy with one another.  
 
Like their matching names, congruent online and off-line 
materials were designed to promote their allied potential.

 

SKILLS Web interface design 

Layout & print design

PROGRAMME(S) Figma
Wix
InDesign

TWIN BRANDING – HORIZON SEA/HORIZON EAST

1716



Horizon Sea Website

Horizon Sea's website is designed to resonate 
its ocean theme, featuring various pictures of its 
harbour view and a deep blue as its main colour.  
 
The website is clearly sectioned with abundant 
blank space to help the contents stand out.

Horizon Bay Website

Likewise, the ocean is a prevalent theme in 
Horizon Bay's website.  While both properties 

share the same proximity to the seaside, 
Horizon Bay's branding uses a complimentary 

beige as its main colour. 
 

Both websites adopt identical sectioning, 
format, and typography. 

TWIN BRANDING – HORIZON SEA/HORIZON EAST

1918
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HORIZON SEA – LANDING PAGE HORIZON BAY – LANDING PAGE

TWIN BRANDING – HORIZON SEA/HORIZON EAST

2120
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Brochure 
The offline marketing of the twin towers are achieved through 
informative trifold brochures, which includes rendered images, 
floorplans, lease details, as well as a tribute to the facade designers.

HORIZON SEA – BROCHURE

HORIZON BAY – BROCHUREOUTSIDE OUTSIDE

INSIDE INSIDE

TWIN BRANDING – HORIZON SEA/HORIZON EAST

2322
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Events/Marketing

 
 

 
V-CO Co-working Space:

 X'mas Party
V-Co is a modern and flexible co-working space and event 

venue in Causeway Bay. Its organisers strive to foster a strong 
sense of togetherness among its community members, and 

would often host seasonal events in its emphasis. 
 

Documented is the creative journey of implementing a 
memorable Christmas party campaign consistent with 

V-Co's unique brand identity.  

SKILLS Poster design

Social media management

Digital marketing

Photography & retouching

PROGRAMME(S) Illustrator
HubSpot

Meta
Photoshop
Lightroom
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Instagram
A lot of V-Co's promotional materials are created with an archivial style that is limited to monotone line drawings and 
plain text that mixes italics into regular typefaces to accentuate ideas. Beige is the only prevalent colour and it is used 
sparringly as an accent. The branding dons a unfussy and confident tone of voice that makes it fun and conversational. 

V-CO at a glance

PALETTELOGO

TEXT

Sorts Mill Goudy 
Poppins

ICONOGRAPHY

TONE OF VOICE LAYOUT

VCO COWORKING SPACE – X'MAS PARTY

2726

02 EVENTS/MARKETING



Christmas with 
stylistic limitations
Without the most recognisable Christmas colours, V-Co's Christmas 
party marketing campaign was designed with two main elements: a 
rhyming tagline that opens with Santa's most famous quote, and a 
stylistically consistent graphic of Santa Claus.  
 

SANTA ANIMATION

V-CO STATIONERY, COLOUR PALETTE, AND MERCH STYLE

VCO COWORKING SPACE – X'MAS PARTY

2928
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Christmas Party 
Campaign Marketing 
The campaign was marketed to the V-Co community through 
multiple outlets both online and offline. This includes a broadcast 
email of the co-working space's monthly news letter, WhatsApp 
group graphics, Facebook and Instagram posts, as well as physical 
and digital posters. 

HUBSPOT MONTHLY NEWS LETTER

CHRISTMAS POST EVENT POSTER

EVENT POST

VCO COWORKING SPACE – X'MAS PARTY

3130
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Party snap-shots
The Christmas party achieved a successful turnout of over 60 people. Captured below 
and on the next page are snippets of the festive spirit harboured by the event.

VCO COWORKING SPACE – X'MAS PARTY

3332
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Illustration/Product

 
 

2024 
Calendar

A calendar should serve both a practical aesthetic function. 
This 2024 calendar was designed to be an end of year gift. It 

showcases a collection of illustrations depicting QF Capital's 
latest developments in a contemporary style.

SKILLS Illustration

Layout design

Print design & logistics

PROGRAMME(S) Illustrator
Photoshop
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Achieving consistency with colours 
Each illustration was referenced off of pre-existing photographs of the development. A designated 
palette of six pastel neon colours was used to maintain visual coherence and overcome compositional 
inconsistencies. Each illustration comprised of three to four colours from the palette. Despite their 
distinctiveness at the individual level, the illustrations exhibited a cohesive "family resemblance" when 
viewed as a whole.

 Process 
The meticulous illustration process was characterised 
by extensive trial and error. After the basic shape of the 
architecture was established, it would undergo multiple 
recolouring using different combinations of colours from the 
palette until a satisfactory visual appeal was achieved.
  

PALETTE

1ST DRAFT RECOLOUR 1

RECOLOUR 2

FINAL DRAFT

RECOLOUR 3

2024 CALENDAR

3736
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Mockup 

COVER INSIDE – JANUARY

ALL ILLUSTRATIONS

2024 CALENDAR

3938
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Final product 
The calendars (19 W cm x 25.4 H cm) were digitally 
printed on 250gsm uncoated coarse grain paper with a 
neutral grey stand and white binder rings. 

2024 CALENDAR

4140
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2024 CALENDAR
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Concept
In an effort to steer clear of commonly overused elements such as lanterns, fireworks and 
gold coins, I begin to explore the orchid flower as a symbol of CNY. Delving deeper into its form, 
I found myself drawing intriguing parallels between the flower and the majestic form of a dragon.  

Result
By studying a symmetrical view of both the orchid flower and the dragon, I carefully selected and 
adapted their most striking features, seamlessly blending them together. The result was a dynamic 
creature that embodied the essence of both subjects. 

+ =

SHARP FANGS LONG BODY PROTRUDING ACCESSORIES

 
 

When designing Lunar New Year graphics, it is customary 
to include the Zodiac animal of the year. How can we 
elevate our designs and make them distinct from the 
conventional ones?
 
This project presented a stimulating opportunity to create 
a design entirely from scratch, pushing the boundaries of 
my creativity in terms of both execution and innovation. 

SKILLS Print design & logistics

Illustration 

PROGRAMME(S) Illustrator
Figma
WordPress

Year of the dragon: 
Red Packets

YEAR OF THE DRAGON – RED PACKETS

4544



Drafts
It took several revisions to capture the essence of a 
dragon while maintaining visual balance in the design. 
Various color combinations were explored, until a curated 
set of colors with optimal contrast was achieved.

1 - PRINTED DESIGN

YEAR OF THE DRAGON – RED PACKETS

4746
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YEAR OF THE DRAGON – RED PACKETS

2 - EMBOSSED FOIL DESIGN 4948
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Not Frizzy
  Just Wavy

Not Frizzy
Just Wavy

Os estem voluptate essit aut latempere ius, 
optat quatur? Videra dolore, idunt. Ne sedio 
opti ium eic tem ipis parcipsant que iliam, ut 
verupti ossinusante

 
 

04

Passion Projects

Hair positivitycampaign:

 Swavo
Swavo is a haircare brand targeting those whose natural 

hair border between straight and wavy ( i.e. “swavy”). It 
runs a campaign encouraging individuals to embrace their  

natural textures rather than trying to "fix" it.  
 

Swavo's products are made with natural ingredients to 
help nourish hair. A logo, colour palette, brand pattern, and  

photography style was curated for this project.  

SKILLS Logo design
Brand identity design

Print design & logistics

PROGRAMME(S) Illustrator
Photoshop
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LOGO PENCIL DRAFTS
Embrace your  

natural texture.

HAIR POSITIVITY BRAND & CAMPAIGN – SWAVO

Embrace your  
natural texture.

5352
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HAIR POSITIVITY BRAND & CAMPAIGN – SWAVO

Not Frizzy
Just Wavy

5554
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INSTAGRAM VIDEO SCREENSHOTS

HONG KONG ROLLER DERBY – HALLOWEEN GAME 
 

This project was an illustration commission for Hong Kong 
Roller Derby to advertise their Halloween scrimmage.  
 
The task was to conceptualise and illustrate their 
mascots, the "Bitchin' Butch" and the "Not-So-Pussy Cat", 
representing their two competing teams. 
 
Complimenting the Halloween theme, I designed two 
gruesome looking characters dressed in blood stained gear. 
Collaborating with the film director, these characters were 
used in multiple marketing materials, including videos, 
posters, and Instagram reels, etc.

SKILLS Freelancing

Illustration

Character design

Social Media Marketing

PROGRAMME(S) Procreate

Hong Kong Roller Derby:

Halloween 
Game

5756



HONG KONG ROLLER DERBY – HALLOWEEN GAME

5958

04 PASSION PROJECTS



PARALLELS 
 

Photography allows us to manipulate the perspective we 
view everyday objects. Depending on the way subjects are 
framed, we can make any captured detail the focus.

This photography series revolves around memory and 
nostalgia, featuring a vintage 1962 Tammy Doll and the 
carcass of a juvenile black bird.  
 
This was featured in the 2022 Cultural Bloom VR exhibition. 

SKILLS Photography

Retouching

Exhibition

PROGRAMME(S) Fujifilm Camera (X-T20)
Photoshop

Photography:

Parallels

6160
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PARALLELS

6362
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The end 

Thank You!grace-lau.design 

>>>
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